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9.1% or 23,916,912 of USA Adults 18 or older Used DAIRY QUEEN One or More Times in the past 30 days.
Typical Adults 18 or older who Used DAIRY QUEEN One or More Times in the past 30 days are 48.7 years old
(.1% younger than average) and have a $93,227 (2.3% lower than average) annual household income.
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6.7% or 507,279 of CHI DMA Adults 18 or older Used DAIRY QUEEN One or More Times in the past 30 days.
Typical Adults 18 or older who Used DAIRY QUEEN One or More Times in the past 30 days are 48.5 years old
(.4% older than average) and have a $120,576 (12.2% higher than average) annual household income.
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3.9% or 220,453 of WDC DMA Adults 18 or older Used DAIRY QUEEN One or More Times in the past 30 days.

pr— Wn c Typical Adults 18 or older who Used DAIRY QUEEN One or More Times in the past 30 days are 48.9 years old
(2.% older than average) and have a $130,869 (4.5% lower than average) annual household income.

@ Percent of Market: Adults 18 or older ﬂ‘Gender of Target vs. Market: Adults 18 or older |Ethnicity of Target vs. Market:

' White

Black/African 8%

= who Used DAIRY QUEEN One v eian F
0 or More Times in the past 30
3 .9 /o days Asian E'S%
48.8%
= Remainder of WDC DMA 1.0%
Other I i
47 . 8 48 . 1 B.5%
Hispanic
Total Persons: 2,790,018 2,924,709
2 5’494’274 Men Men Women Women # who Used DAIRY QUEEN One or More Times in the past 30 days ® WDC
- Average Age: -
Age Cell Demographics of Target vs. Market: okl W= HHI of Target vs. Market:
Adults 18 or older | 47 x 9
= who Used DAIRY QUEEN One or More Timesin the past 30 days mwnc <§35K HHI
$35K-$50K HHI
$50K-$75K HHI gy

$75K-$100K HHI
$100K-$150K HHI

$150K-$250K HHI

$250K+ HHI

18-20 21-24 25-29 30-34 35-39 40-44 45-49 50-54 55-59 60-64

Avg HHI: | $137,019

m who Used DAIRY QUEEN One or More Times in the past 30 days mWDC

DMA Scarborough R2 2025: Oct24-Aug25 Qual Intab 267
All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Quick service restaurants used past 30 days: Dairy Queen



11.% or 497,558 of SEA DMA Adults 18 or older Used DAIRY QUEEN One or More Times in the past 30 days.
Typical Adults 18 or older who Used DAIRY QUEEN One or More Times in the past 30 days are 49. years old
(1.6% older than average) and have a $113,050 (9.5% lower than average) annual household income.
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9.2% or 440,544 of PHX DMA Adults 18 or older Used DAIRY QUEEN One or More Times in the past 30 days
@ Percent of Market: Adults 18 or older ﬂ‘Gender of Target vs. Market: Adults 18 or older

Typical Adults 18 or older who Used DAIRY QUEEN One or More Times in the past 30 days are 44.1 years old
(9.3% younger than average) and have a $108,966 (3.4% higher than average) annual household income
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9.1% or 23,916,912 of USA Adults 18 or older Used DAIRY QUEEN One or More Times in the past 30 days.
Adults 18 or older who Used DAIRY QUEEN One or More Times in the past 30 days are 20.4% less likely
to be a college graduate, .9% more likely to work full-time, 12.6% more likely to be married, 19.4% more
likely to be a parent of 1 or more children under
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6.7% or 507,279 of CHI DMA Adults 18 or older Used DAIRY QUEEN One or More Times in the past 30 days.
Adults 18 or older who Used DAIRY QUEEN One or More Times in the past 30 days are 18.1% less likely

to be a college graduate, 22.6% more likely to work full-time, 8.9% more likely to be married, 21.7%

more likely to be a parent of 1 or more children under
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to be a parent of 1 or more children under 18

3.9% or 220,453 of WDC DMA Adults 18 or older Used DAIRY QUEEN One or More Times in the past 30 days.
Adults 18 or older who Used DAIRY QUEEN One or More Times in the past 30 days are 6.2% less likely to
be a college graduate, 8.1% less likely to work full-time, 10.3% more likely to be married, 9.% less likely
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11.% or 497,558 of SEA DMA Adults 18 or older Used DAIRY QUEEN One or More Times in the past 30 days.
Adults 18 or older who Used DAIRY QUEEN One or More Times in the past 30 days are 37.1% less likely

to be a college graduate, 6.2% less likely to work full-time, 10.8% more likely to be married, 12.4% more
likely to be a parent of 1 or more children under
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likely to be a parent of 1 or more children under

9.2% or 440,544 of PHX DMA Adults 18 or older Used DAIRY QUEEN One or More Times in the past 30 days.
Adults 18 or older who Used DAIRY QUEEN One or More Times in the past 30 days are 4.2% less likely to
be a college graduate, 12.4% more likely to work full-time, 14.9% more likely to be married, 58.8% more
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9.1% or 23,916,912 of USA Adults 18 or older Used DAIRY QUEEN One or More Times in the past 30 days.
Adults 18 or older who Used DAIRY QUEEN One or More Times in the past 30 days are 4.1% more likely to
own their home, 5.5% more likely to own a higher valued home, 16.% more likely to have a single-family

home, 25.2% more likely to have a dog.
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6.7% or 507,279 of CHI DMA Adults 18 or older Used DAIRY QUEEN One or More Times in the past 30 days

— Adults 18 or older who Used DAIRY QUEEN One or More Times in the past 30 days are 12.2% more likely
JA— to own their home, 4.1% more likely to own a lower valued home, 23.8% more likely to have a single-

family home, 27.2% more likely to have a dog.
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3.9% or 220,453 of WDC DMA Adults 18 or older Used DAIRY QUEEN One or More Times in the past 30 day
EXTE Adults 18 or older who Used DAIRY QUEEN One or More Times in the past 30 days are 9.4% more likely to
e own their home, 4.% more likely to own a lower valued home, 17.4% more likely to have a single-family
home, 23.% more likely to have a dog.

m Own/Rent/Other: Adults 18 or olden m%m Type of Home:Adults 18 or older 4% Pets in Home:Adults 18 or older

Single Family House (unattached)

17.5%
Townhouse or attached Home
19.0%

Own a Dog

Condominium 22" o [
iniu

- wn a Cat

Apartment
£113
OwnSecondHome | Mobile Home or Manufactured r 4.7% Own other type of Pet
or Real Estate
H
oo ome 2.1%
= who Used DAIRY QUEEN One or More Times in the past 30 days mWDC w who Used DAIRY QUEEN One or More Times in the past 30 days mWDC wwho Used DAIRY QUEEN One or More Times in the past 30 days =WDC
-~ A
Value of Owned Home: Adults 18 or older Home Loans: Adults 18 or older
Average Value of Owned Home:
who Used DAIRY QUEEN One or More Times in the...
woc
15.8%

13.1%

10.7%
S1vi+

12.3%
ge o a0 gag g g8 139 21 cag 8 g7 28 0210 g 191 ETOW" , a2

<$150K $150K-$200K $200K-$250K $250K-S300K $300K-$350K $350K-$500K $500K-$750K  $750K-$1M Home Refinanced Home Equity Own
Mortgage Home Loan/Home Home/Property
# who Used DAIRY QUEEN One or More Times in the past 30 days ®WDC Mortgage Improvement  Outright (No
WDC DMA Scarborough R2 2025: Oct24-Aug25 Qual Intab 267 o Loan Mortgages)

All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reservec

Quick service restaurants used past 30 days: Dairy Queen

v



11.% or 497,558 of SEA DMA Adults 18 or older Used DAIRY QUEEN One or More Times in the past 30 days
Adults 18 or older who Used DAIRY QUEEN One or More Times in the past 30 days are 3.2% less likely to
own their home, 16.% more likely to own a lower valued home, 3.5% more likely to have a single-family

home, 33.7% more likely to have a dog.
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9.2% or 440,544 of PHX DMA Adults 18 or older Used DAIRY QUEEN One or More Times in the past 30 days.
) P“x Adults 18 or older who Used DAIRY QUEEN One or More Times in the past 30 days are 12.8% less likely to

own their home, 8.7% more likely to own a lower valued home, 12.4% more likely to have a single-family
home, 24.9% more likely to have a dog.
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9.1% or 23,916,912 of USA Adults 18 or older Used DAIRY QUEEN One or More Times in the past 30 days.
Adults 18 or older who Used DAIRY QUEEN One or More Times in the past 30 days are 7.8% more likely to
look up D-I-Y advice online, .8% less likely to always vote in local elections, 6.9% more likely to belong to a

gym, 5.% less likely to fly domestic past
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6.7% or 507,279 of CHI DMA Adults 18 or older Used DAIRY QUEEN One or More Times in the past 30 days.
e Adults 18 or older who Used DAIRY QUEEN One or More Times in the past 30 days are 5.1% more likely to
- look up D-I-Y advice online, 14.3% more likely to always vote in local elections, 26.% more likely to belong
to a gym, 9.% more likely to fly domestic pa
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‘Top-ZO past 30-days Online Lifestyle Activites: Adults 18 or older

3.9% or 220,453 of WDC DMA Adults 18 or older Used DAIRY QUEEN One or More Times in the past 30 days.
Adults 18 or older who Used DAIRY QUEEN One or More Times in the past 30 days are 31.6% more likely
to look up D-I-Y advice online, 22.6% more likely to always vote in local elections, 17.3% more likely to

belong to a gym, 9.9% less likely to fly domestic
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11.% or 497,558 of SEA DMA Adults 18 or older Used DAIRY QUEEN One or More Times in the past 30 days.
Adults 18 or older who Used DAIRY QUEEN One or More Times in the past 30 days are 8.7% less likely to
look up D-I-Y advice online, 2.6% less likely to always vote in local elections, 21.9% less likely to belong to a
gym, 6.1% less likely to fly domestic p
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9.2% or 440,544 of PHX DMA Adults 18 or older Used DAIRY QUEEN One or More Times in the past 30 days.

Adults 18 or older who Used DAIRY QUEEN One or More Times in the past 30 days are 21.4% more likely
to look up D-I-Y advice online, 25.9% less likely to always vote in local elections, 11.9% more likely to

belong to a gym, 12.7% less likely to fly domesti
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Past 30-days QSR Users: Adults 18 or older

A e
:

Casinos past yr., 34.8% more likely to smoke cigaret

9.1% or 23,916,912 of USA Adults 18 or older Used DAIRY QUEEN One or More Times in the past 30 days.
Adults 18 or older who Used DAIRY QUEEN One or More Times in the past 30 days are 19.9% more likely to
use QSRs past mo., 16.7% more likely to use Sit-Down Restaurants past mo., 34.4% more likely to use

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
4
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Past 30- days QSR Users: Adults 18 or older
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Casinos past yr., 55.3% more likely to smoke cigaret

6.7% or 507,279 of CHI DMA Adults 18 or older Used DAIRY QUEEN One or More Times in the past 30 days.
Adults 18 or older who Used DAIRY QUEEN One or More Times in the past 30 days are 18.2% more likely to
use QSRs past mo., 25.3% more likely to use Sit-Down Restaurants past mo., 59.5% more likely to use
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3.9% or 220,453 of WDC DMA Adults 18 or older Used DAIRY QUEEN One or More Times in the past 30 days.
Adults 18 or older who Used DAIRY QUEEN One or More Times in the past 30 days are 20.7% more likely to
use QSRs past mo., 28.6% more likely to use Sit-Down Restaurants past mo., 30.8% more likely to use
Casinos past yr., 55.6% more likely to smoke cigaret
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Past 30-days QSR Users: Adults 18 or older
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Casinos past yr., 44.7% more likely to smoke cigaret

11.% or 497,558 of SEA DMA Adults 18 or older Used DAIRY QUEEN One or More Times in the past 30 days.
Adults 18 or older who Used DAIRY QUEEN One or More Times in the past 30 days are 24.8% more likely to
use QSRs past mo., 15.5% more likely to use Sit-Down Restaurants past mo., 27.3% more likely to use

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
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9.2% or 440,544 of PHX DMA Adults 18 or older Used DAIRY QUEEN One or More Times in the past 30 days.
Adults 18 or older who Used DAIRY QUEEN One or More Times in the past 30 days are 19.8% more likely to
use QSRs past mo., 15.3% more likely to use Sit-Down Restaurants past mo., 50.6% more likely to use
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9.1% or 23,916,912 of USA Adults 18 or older Used DAIRY QUEEN One or More Times in the past 30 days.
Adults 18 or older who Used DAIRY QUEEN One or More Times in the past 30 days are 1.3% more likely to
have a 401K, 45.7% more likely to have an Auto Loan, 10.2% less likely to Invest/Trade Stocks Online, 17.%
more likely to pay with their Debit Card.
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6.7% or 507,279 of CHI DMA Adults 18 or older Used DAIRY QUEEN One or More Times in the past 30 days.
Adults 18 or older who Used DAIRY QUEEN One or More Times in the past 30 days are 19.% more likely to

have a 401K, 76.2% more likely to have an Auto Loan, 15.1% more likely to Invest/Trade Stocks Online, 12.8%
more likely to pay with their Debit Card.
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3.9% or 220,453 of WDC DMA Adults 18 or older Used DAIRY QUEEN One or More Times in the past 30 days.
Adults 18 or older who Used DAIRY QUEEN One or More Times in the past 30 days are 1.1% less likely to have

a 401K, 37.6% more likely to have an Auto Loan, 1.2% less likely to Invest/Trade Stocks Online, 13.3% more
likely to pay with their Debit Card.
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11.% or 497,558 of SEA DMA Adults 18 or older Used DAIRY QUEEN One or More Times in the past 30 days.
Adults 18 or older who Used DAIRY QUEEN One or More Times in the past 30 days are 15.9% less likely to

have a 401K, 34.7% more likely to have an Auto Loan, 21.3% less likely to Invest/Trade Stocks Online, 25.%

more likely to pay with their Debit Card.
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9.2% or 440,544 of PHX DMA Adults 18 or older Used DAIRY QUEEN One or More Times in the past 30 days.
Adults 18 or older who Used DAIRY QUEEN One or More Times in the past 30 days are 2.6% less likely to have
a 401K, 35.9% more likely to have an Auto Loan, 28.2% less likely to Invest/Trade Stocks Online, 27.6% more

likely to pay with their Debit Card.
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Adults 18 or older who Used DAIRY QUEEN One or More Times in the past 30 days spend an average of 3 days, 2 hours,
58 minutes and 13 seconds each week with All Forms of Media.

85.8% of Adults 18 or older who Used DAIRY QUEEN One or More Times in the past 30 days spend an avg. of 8 hours and 2 minutes each
week listening to All Local AM/FM Radio, representing 9.2% of total time spent with all forms of Media.
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Adults 18 or older who Used DAIRY QUEEN One or More Times in the past 30 days spend an average of 3 days, 8 hours,
13 minutes and 52 seconds each week with All Forms of Media.

85.4% of Adults 18 or older who Used DAIRY QUEEN One or More Times in the past 30 days spend an avg. of 8 hours and 17 minutes
each week listening to All Local AM/FM Radio, representing 8.8% of totaltime spent with all forms of Media.
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Adults 18 or older who Used DAIRY QUEEN One or More Times in the past 30 days spend an average of 3 days, 1 hours,
19 minutes and 35 seconds each week with All Forms of Media.

80.1% of Adults 18 or older who Used DAIRY QUEEN One or More Times in the past 30 days spend an avg. of 8 hours and 7 minutes each
week listening to All Local AM/FM Radio, representing 8.9% of total time spent with all forms of Media.
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Adults 18 or older who Used DAIRY QUEEN One or More Times in the past 30 days spend an average of 2 days, 22
hours, 11 minutes and 21 seconds each week with All Forms of Media.

79.2% of Adults 18 or older who Used DAIRY QUEEN One or More Times in the past 30 days spend an avg. of 8 hours and 4 minutes each
week listening to All Local AM/FM Radio, representing 9.1% of total time spent with all forms of Media.
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Adults 18 or older who Used DAIRY QUEEN One or More Times in the past 30 days spend an average of 2 days, 23

hours, 31 minutes and 33 seconds each week with All Forms of Media.
92.5% of Adults 18 or older who Used DAIRY QUEEN One or More Times in the past 30 days spend an avg. of 7 hours and 53 minutes
each week listening to All Local AM/FM Radio, representing 10.2% of totaltime spent with all forms of Media.
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Adults 18 or older who Used DAIRY QUEEN One or More Times in the past 30 days spend an average of 2 days, 8 hours,
51 minutes and 7 seconds each week with All Forms of Ad-Supported Media.

82.2% of Adults 18 or older who Used DAIRY QUEEN One or More Times in the past 30 days spend an avg. of 7 hours and 23 minutes
each week listening to Local Ad-Supported AM/FM Radio, representing 10.7% of total time spent with all forms of Ad-Supported Med
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Adults 18 or older who Used DAIRY QUEEN One or More Times in the past 30 days spend an average of 2 days, 13
hours, 4 minutes and 13 seconds each week with All Forms of Ad-Supported Media.

80.4% of Adults 18 or older who Used DAIRY QUEEN One or More Times in the past 30 days spend an avg. of 7 hours and 11 minutes
each week listening to Local Ad-Supported AM/FM Radio, representing 9.5% of total time spent with all forms of Ad-Supported Medi
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Adults 18 or older who Used DAIRY QUEEN One or More Times in the past 30 days spend an average of 2 days, 8 hours,
42 minutes and 10 seconds each week with All Forms of Ad-Supported Media.

77.2% of Adults 18 or older who Used DAIRY QUEEN One or More Times in the past 30 days spend an avg. of 7 hours and 47 minutes
each week listening to Local Ad-Supported AM/FM Radio, representing 10.6% of total time spent with all forms of Ad-Supported Med
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Adults 18 or older who Used DAIRY QUEEN One or More Times in the past 30 days spend an average of 2 days, 4 hours,
10 minutes and 32 seconds each week with All Forms of Ad-Supported Media.

76.9% of Adults 18 or older who Used DAIRY QUEEN One or More Times in the past 30 days spend an avg. of 7 hours and 30 minutes
each week listening to Local Ad-Supported AM/FM Radio, representing 11.1% of total time spent with all forms of Ad-Supported Med

[
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Adults 18 or older who Used DAIRY QUEEN One or More Times in the past 30 days spend an average of 2 days, 4 hours,
@ 55 minutes and 46 seconds each week with All Forms of Ad-Supported Media.

90.% of Adults 18 or older who Used DAIRY QUEEN One or More Times in the past 30 days spend an avg. of 7 hours and 20 minutes each
week listening to Local Ad-Supported AM/FM Radio, representing 12.5% of total time spent with all forms of Ad-Supported Medi

BT 98.9%

Avg. H:M:S/week with All Forms of Ad-
Supported Media: Adults 18 or older

- oo

concurre

Usage 59.0%
PHX

who Used DAIRY QUEEN
One or More Times in the
past 30 days

®m who Used DAIRY QUEEN One or More Times in the past 30 days W PHX

DMA  Scarborough R2 2025: Aug24-Jul25  Qual Intab 206 PHOENIX ~ DMA  Scarborough R2 2025: Aug24-Jul25 ~ Qual Intab 2,520 Hubbqrd Share of Everything

PHX ;
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. e for Anything _

Quick service restaurants used past 30 days: Dairy Queen



Adults 18 or older who Used DAIRY QUEEN One or More Times in the past 30 days spend an average
of 8 hours and 7 minutes each day with All Forms of Ad-Supported Media. 82.2% listen to Local
AM/FM Radio for an avg. of 63.4 minutes/day. (Local Radio delivers 10.7% of Time with Ad-Supported Medja)
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' Adults 18 or older who Used DAIRY QUEEN One or More Times in the past 30 days spend an average
of 8 hours and 43 minutes each day with All Forms of Ad-Supported Media. 80.4% listen to Local
AM/FM Radio for an avg. of 61.7 minutes/day. (Local Radio delivers 9.5% of Time with Ad-Supported Me

dia.)
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Adults 18 or older who Used DAIRY QUEEN One or More Times in the past 30 days spend an average

of 8 hours and 6 minutes each day with All Forms of Ad-Supported Media. 77.2% listen to Local

AM/FM Radio for an avg. of 66.7 minutes/day. (Local Radio delivers 10.6% of Time with Ad-Supported Media.)
|
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Adults 18 or older who Used DAIRY QUEEN One or More Times in the past 30 days spend an average
of 7 hours and 27 minutes each day with All Forms of Ad-Supported Media. 76.9% listen to Local
AM/FM Radio for an avg. of 64.4 minutes/day. (Local Radio delivers 11.1% of Time with Ad-Supported Media.)
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Adults 18 or older who Used DAIRY QUEEN One or More Times in the past 30 days spend an average
of 7 hours and 33 minutes each day with All Forms of Ad-Supported Media. 90.% listen to Local
AM/FM Radio for an avg. of 62.9 minutes/day. (Local Radio delivers 12.5% of Time with Ad-Supported Me
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Avg. Week AIIAudm (Persons & % Reach): Adults 18 or older

Local AM/FM Radio
Podcasts

Spotify

SiriusXM

YouTube Music
Owned Music

TV Music Channels
All Others

Amazon Music
Apple Music
Pandora
iHeartRadio
Audiobooks

4
A

Avg. Hours+Minutes/day with
Audio: Adults 18 or older

who Used DAIRY QUEEN USA
One or More Times in the
past 30 days

Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

% Time spent

3154

x

o B B0 = B
gggaﬂﬂ!
W o W TR

19,663,511 or 82.2% of Adults 18 or older who Used DAIRY QUEEN One or More Times in the past
30 days listen to Ad-Supported Local AM/FM Radio for an average of 63.4 minutes every day
representing 39.8% of all time spent daily with Ad-Supported Audio.
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Avg. Week AIIAudm (Persons & % Reach): Adults 18 or older
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407,797 or 80.4% of Adults 18 or older who Used DAIRY QUEEN One or More Times in the past 30
days listen to Ad-Supported Local AM/FM Radio for an average of 61.7 minutes every day
representing 38.4% of all time spent daily with Ad-Supported Audio.
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170,168 or 77.2% of Adults 18 or older who Used DAIRY QUEEN One or More Times in the past 30

days listen to Ad-Supported Local AM/FM Radio for an average of 66.7 minutes every day
representing 41.8% of all time spent daily with Ad-Supported Audio.
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382,442 or 76.9% of Adults 18 or older who Used DAIRY QUEEN One or More Times in the past 30
days listen to Ad-Supported Local AM/FM Radio for an average of 64.4 minutes every day
representing 40.% of all time spent daily with Ad-Supported Audio.
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396,303 or 90.% of Adults 18 or older who Used DAIRY QUEEN One or More Times in the past 30
days listen to Ad-Supported Local AM/FM Radio for an average of 62.9 minutes every day
representing 40.4% of all time spent daily with Ad-Supported Audio.
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19,663,511 or 82.2% of Adults 18 or older who Used DAIRY QUEEN One or More Times in the past
30 days listen to Ad-Supported Local AM/FM Radio for an average of 63.4 minutes every day
representing 39.8% of all time spent daily with Ad-Supported Audio.
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407,797 or 80.4% of Adults 18 or older who Used DAIRY QUEEN One or More Times in the past 30
days listen to Ad-Supported Local AM/FM Radio for an average of 61.7 minutes every day
representing 38.4% of all time spent daily with Ad-Supported Audio.
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170,168 or 77.2% of Adults 18 or older who Used DAIRY QUEEN One or More Times in the past 30
days listen to Ad-Supported Local AM/FM Radio for an average of 66.7 minutes every day
representing 41.8% of all time spent daily with Ad-Supported Audio.
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382,442 or 76.9% of Adults 18 or older who Used DAIRY QUEEN One or More Times in the past 30
days listen to Ad-Supported Local AM/FM Radio for an average of 64.4 minutes every day
representing 40.% of all time spent daily with Ad-Supported Audio.
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396,303 or 90.% of Adults 18 or older who Used DAIRY QUEEN One or More Times in the past 30
days listen to Ad-Supported Local AM/FM Radio for an average of 62.9 minutes every day
representing 40.4% of all time spent daily with Ad-Supported Audio.
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19,663,511 or 82.2% of Adults 18 or older who Used DAIRY QUEEN One or More Times in the past 30
days listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Country, Adult Contemporary,
Pop Contemporary Hit Radio, Classic Hits, and Classic Rock.
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407,797 or 80.4% of Adults 18 or older who Used DAIRY QUEEN One or More Times in the past 30 days
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Country, Pop
Contemporary Hit Radio, Classic Hits, and Alternative.

Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Mmutes/day Spent): Adults 18 or older
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170,168 or 77.2% of Adults 18 or older who Used DAIRY QUEEN One or More Times in the past 30 days

— wn listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Country, Classic Hits, Alternative,

News/Talk/Information, and All News.
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' 382,442 or 76.9% of Adults 18 or older who Used DAIRY QUEEN One or More Times in the past 30 days
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Country, Classic
Rock, Pop Contemporary Hit Radio, and Alternative.
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PHK

396,303 or 90.% of Adults 18 or older who Used DAIRY QUEEN One or More Times in the past 30 days
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Pop Contemporary Hit Radio, Hot AC,
Country, Spanish Adult Hits, and Mexican Regional.
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14,827,199 or 62.% of Adults 18 or older who Used DAIRY QUEEN One or More Times in the past 30
days watch Ad-Supported Local TV Stations for an average of 101. minutes every day representing
32.3% of all time spent daily with Ad-Supported Video.
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320,744 or 63.2% of Adults 18 or older who Used DAIRY QUEEN One or More Times in the past 30
days watch Ad-Supported Local TV Stations for an average of 125.3 minutes every day representing
36.7% of all time spent daily with Ad-Supported Video.

Amazon
Prime/IM
Non-Premium Cable TV Db/FireT
Networks Vv
745 2917

Roku
+The lu+

Hulu/Hu

TikTok

Netflix

Zit Peacoc

Para

Appl
YouTube e
eTV+

Local TV Stations Video e
1315 226

Disney+
16.1

Local TV Stations
120.6

Non-Premium Cable TV
Networks
80.1

Amazon
Prime/IM
Db/FireTV

25.7

Roku +
The
Roku...

Hulu/
Hulu +

YouTube
Video >
237 Live...

Netflix
29.6

AppleT TikTo
V+,fu... k...

Peaco
ck...

Premiu

Disne... Par...

m who Used DAIRY QUEEN One or More Times in the past 30 days

HCHI

Avg. Week Ad-Supported Video (Persons & % Reach): Adults 18 or older Avg. Day Ad-Supported Video (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Local TV Stations

Non-Premium Cable TV... m 9.0%

YouTube Video

Amazon Prime/IMDb/FireTV
TikTok

Hulu/Hulu + Live TV (any Hulu)
AppleTV+ fubo,Pluto, Tubi, etc.
Peacock

Netflix

Paramount+

Disney+

Roku + The Roku Channel
Premium Cable TV Networks

past 30 days
® who Used DAIRY QUEEN One or More Times in the past 30 days
DMA

Tota! Persons: % Time spent:

(- giza s6.4%

:
RO —r T
mm Avg. Hours+Minutes/day with Ad-

Supported Video: Adults 18 or older

who Used DAIRY QUEEN
One or More Times in the

o S s o
- W
o ™ = o u
2 R 2R ¥ R N 8 W
TES OES 2 oD E R

WCHI

Scarborough R2 2025: Sep24-Jul25 Qual Intab 282

CHI
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Amazon
Prime/IMDb
[FireTv
46.8

Non-Premium Cable
TV Networks
71.0

YouTu
be TikT
Video ok
223 16.3

Apple...

Hulu/H
ulu +...

Local TV Stations

125.3 Roku...

Local TV Stations
114.9

Non-Premium Cable TV

Networks
76.3

TikTok

143

YouTub

e Video
23.6

Netflix
12.8

Amazon
Prime/IM
Db/FireTV
376

Hulu/ = App
Hulu leT
< e V...

Pea...

mwho Used DAIRY QUEEN One or More Times in the past 30 days

Quick service restaurants used past 30 days: Dairy Queen

m CHI

soefa.ai

* Share of Everything

for Anything _




Avg. Week All Video (Persons & % Reach): Adults 18 or older

Neon-Premium Cable TV... m

Local TV Stations

Netflix

YouTube Video

Amazon Prime/IMDb/FireTV
Roku + The Roku Channel
TikTok

AppleTV+ fubo,Pluto, Tubi, etc.
Hulu/Hulu + Live TV {any Hulu)
Paramount+

Peacock

Disney+

Premium Cable TV Networks

0%

- 50.0%

Avg. Hours+M:nutes/day with

25.8%

M-'ﬁ.%é""

® who Used DAIRY QUEEN One or More Times in the past 30 days

woc
One or More Times in the
past 30 days.

mWDC

% Time sin

127,935 or 58.% of Adults 18 or older who Used DAIRY QUEEN One or More Times in the past 30
days watch Ad-Supported Local TV Stations for an average of 74.7 minutes every day representing
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272,197 or 54.7% of Adults 18 or older who Used DAIRY QUEEN One or More Times in the past 30
days watch Ad-Supported Local TV Stations for an average of 72.4 minutes every day representing
27.1% of all time spent daily with Ad-Supported Video.
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Avg. Week AII Video (Persons & % Reach): Adults 18 or older
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250,839 or 56.9% of Adults 18 or older who Used DAIRY QUEEN One or More Times in the past 30
days watch Ad-Supported Local TV Stations for an average of 111. minutes every day representing
39.5% of all time spent daily with Ad-Supported Video.
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14,827,199 or 62.% of Adults 18 or older who Used DAIRY QUEEN One or More Times in the past 30
days watch Ad-Supported Local TV Stations for an average of 101. minutes every day representing
32.3% of all time spent daily with Ad-Supported Video.

Weekly 63.6% Avg. Hours+Minutes/day with Ad-Supported
59.7%
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320,744 or 63.2% of Adults 18 or older who Used DAIRY QUEEN One or More Times in the past 30

days watch Ad-Supported Local TV Stations for an average of 125.3 minutes every day representing
36.7% of all time spent daily with Ad-Supported Video.
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127,935 or 58.% of Adults 18 or older who Used DAIRY QUEEN One or More Times in the past 30
e wnc days watch Ad-Supported Local TV Stations for an average of 74.7 minutes every day representing
29.2% of all time spent daily with Ad-Supported Video.

Weekly 72.3% Avg. Hours+Minutes/day with Ad-Supported
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272,197 or 54.7% of Adults 18 or older who Used DAIRY QUEEN One or More Times in the past 30
days watch Ad-Supported Local TV Stations for an average of 72.4 minutes every day representing
27.1% of all time spent daily with Ad-Supported Video.
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250,839 or 56.9% of Adults 18 or older who Used DAIRY QUEEN One or More Times in the past 30
@ P"x days watch Ad-Supported Local TV Stations for an average of 111. minutes every day representing
39.5% of all time spent daily with Ad-Supported Video.

56.9% 56.1% °6.9%
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Local TV Station Programs (Persons & % Reach): Adults 18 or older

(Averoge week)

Local News - Evening
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National/Network News
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Mystery/Suspense/Crime
Local News - Late
Documentaries

Court Shows

m who Used DAIRY QUEEN One or More Times in the past 30 days

, 14,827,199 or 62.% of Adults 18 or older who Used DAIRY QUEEN One or More Times in the past 30
days watch Ad-Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Sports,
Comedies, Local News - Morning, Movies, and Game Shows.
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Local TVStatmn Programs (Persons & % Reach): Adults 18 or older

(average week
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’ 320,744 or 63.2% of Adults 18 or older who Used DAIRY QUEEN One or More Times in the past 30

days watch Ad-Supported Local TV Stations. The Top 6-Programs are Local News - Evening,
Comedies, Game Shows, Sports, Movies, and Local News - Morning.
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Local TVStatmn Programs (Persons & % Reach): Adults 18 or older
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' 127,935 or 58.% of Adults 18 or older who Used DAIRY QUEEN One or More Times in the past 30
days watch Ad-Supported Local TV Stations. The Top 6-Programs are Comedies, Movies, Sports,
Local News - Evening, National/Network News, and Game Shows.
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Local TVStatmn Programs (Persons & % Reach): Adults 18 or older
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' 272,197 or 54.7% of Adults 18 or older who Used DAIRY QUEEN One or More Times in the past 30

days watch Ad-Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Sports,
Comedies, Local News - Morning, Game Shows, and Local News - Late.
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250,839 or 56.9% of Adults 18 or older who Used DAIRY QUEEN One or More Times in the past 30
days watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening,
Comedies, Movies, Local News - Morning, and Mystery/Suspense/Crime
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19,165,043 or 80.1% of Adults 18 or older who Used DAIRY QUEEN One or More Times in the past

30 days use Ad-Supported Social Media for an average of 155.2 minutes every day representing
27.2% of all time spent daily with Ad-Supported Digital Media.
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416,176 or 82.% of Adults 18 or older who Used DAIRY QUEEN One or More Times in the past 30
days use Ad-Supported Social Media for an average of 169. minutes every day representing 27.5% of
all time spent daily with Ad-Supported Digital Media.
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Avg. Week All ,,E!E’;“” (Persons & % Reach): Adults 18 or older

search (Google, Bing, etc.)
OTT TV Streaming Services

ebsites/Apps)

News/ ts
Social Media
Email/Text/IM/Zoometc. (Personal & Work)

Streaming Audio (Local Radio/
Podcasts/Streaming Services)

Games/Fantasy/Betting Sites
YouTube/TikTok, etc.
Shopping (incl. Food/Auctions/Travel, etc.)

Online Classes, Schoals, Colleges, Universities

Local TV Streaming

176,513 or 80.1% of Adults 18 or older who Used DAIRY QUEEN One or More Times in the past 30
days use Ad-Supported Social Media for an average of 171.9 minutes every day representing 30.3%

of all time spent daily with Ad-Supported Digital Media.
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392,509 or 78.9% of Adults 18 or older who Used DAIRY QUEEN One or More Times in the past 30
days use Ad-Supported Social Media for an average of 136.2 minutes every day representing 25.5%
of all time spent daily with Ad-Supported Digital Media.
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348,248 or 79.% of Adults 18 or older who Used DAIRY QUEEN One or More Times in the past 30
days use Ad-Supported Social Media for an average of 165.8 minutes every day representing 30.8%

of all time spent daily with Ad-Supported Digital Media.
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17,782,687 or 74.4% of Adults 18 or older who Used DAIRY QUEEN One or More Times in the past
30 days use Ad-Supported Facebook for an average of 57.6 minutes every day representing 37.1% of
all time spent daily with Ad-Supported Social Media.
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307,555 or 60.6% of Adults 18 or older who Used DAIRY QUEEN One or More Times in the past 30
days use Ad-Supported Facebook for an average of 62.4 minutes every day representing 36.9% of all
time spent daily with Ad-Supported Social Media.
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170,872 or 77.5% of Adults 18 or older who Used DAIRY QUEEN One or More Times in the past 30
days use Ad-Supported Facebook for an average of 67.9 minutes every day representing 39.5% of all
time spent daily with Ad-Supported Social Media.
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373,348 or 75.% of Adults 18 or older who Used DAIRY QUEEN One or More Times in the past 30
days use Ad-Supported Facebook for an average of 49.2 minutes every day representing 36.1% of all
time spent daily with Ad-Supported Social Media.
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318,886 or 72.4% of Adults 18 or older who Used DAIRY QUEEN One or More Times in the past 30
days use Ad-Supported Facebook for an average of 66.2 minutes every day representing 39.9% of all
time spent daily with Ad-Supported Social Media.
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17,782,687 or 74.4% of Adults 18 or older who Used DAIRY QUEEN One or More Times in the past
30 days use Ad-Supported Facebook for an average of 57.6 minutes every day representing 37.1% of
all time spent daily with Ad-Supported Social Media.
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days use Ad-Supported Facebook for an average of 62.4 minutes every day representing 36.9% of all

307,555 or 60.6% of Adults 18 or older who Used DAIRY QUEEN One or More Times in the past 30
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days use Ad-Supported Facebook for an average of 67.9 minutes every day representing 39.5% of all

170,872 or 77.5% of Adults 18 or older who Used DAIRY QUEEN One or More Times in the past 30
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373,348 or 75.% of Adults 18 or older who Used DAIRY QUEEN One or More Times in the past 30
days use Ad-Supported Facebook for an average of 49.2 minutes every day representing 36.1% of all
time spent daily with Ad-Supported Social Media.
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318,886 or 72.4% of Adults 18 or older who Used DAIRY QUEEN One or More Times in the past 30
days use Ad-Supported Facebook for an average of 66.2 minutes every day representing 39.9% of all
time spent daily with Ad-Supported Social Media.
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 1,810,849;
Social Media: 1,258,202; Local Radio: 1,255,814; Non-Prem. Cable: 635,887; Local TV:
566,508 reaching Adults 18 or older who Used DAIRY QUEEN One or More Times
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 37,077;
Local Radio: 25,462; Social Media: 24,682; Non-Prem. Cable: 12,494; Local TV: 11,926
reaching Adults 18 or older who Used DAIRY QUEEN One or More Times in the pas
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 14,054;
Social Media: 12,014; Local Radio: 10,812; Non-Prem. Cable: 7,378; Local TV: 4,698
reaching Adults 18 or older who Used DAIRY QUEEN One or More Times in the past

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH) (Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 33,030;
Local Radio: 24,396; Social Media: 22,589; Non-Prem. Cable: 12,046; Local TV: 9,406
reaching Adults 18 or older who Used DAIRY QUEEN One or More Times in the past
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22,343,597 or 93.4% of Adults 18 or older who Used DAIRY QUEEN One or More Times in the past
30 days spend an average of 64.3 minutes per day driving, seeing Billboards and Signs. 68.7% Listen
to Local Radio Stations Out-of-Home for an average of 38.4 min
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489,022 or 96.4% of Adults 18 or older who Used DAIRY QUEEN One or More Times in the past 30
ETTTR c HI days spend an average of 69.2 minutes per day driving, seeing Billboards and Signs. 67.2% Listen to
— Local Radio Stations Out-of-Home for an average of 37.4 minute

Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Top-13 Out-of -Home Media (Persons & % Reach): Adults 18 or older
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[ 195,664 or 88.8% of Adults 18 or older who Used DAIRY QUEEN One or More Times in the past 30
days spend an average of 66.2 minutes per day driving, seeing Billboards and Signs. 64.5% Listen to

Local Radio Stations Out-of-Home for an average of 40.4 minute
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older
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458,049 or 92.1% of Adults 18 or older who Used DAIRY QUEEN One or More Times in the past 30
days spend an average of 56.2 minutes per day driving, seeing Billboards and Signs. 64.3% Listen to
Local Radio Stations Out-of-Home for an average of 39. minutes
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418,012 or 94.9% of Adults 18 or older who Used DAIRY QUEEN One or More Times in the past 30
days spend an average of 53.4 minutes per day driving, seeing Billboards and Signs. 75.2% Listen to

Local Radio Stations Out-of-Home for an average of 38.1 minute
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22,343,597 or 93.4% of Adults 18 or older who Used DAIRY QUEEN One or More Times in the past 30 days
spend an average of 64.3 minutes per day driving, seeing Billboards and Signs representing 40.8% of all
Time Spent with Ad-Supported Out-of-Home Media.
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489,022 or 96.4% of Adults 18 or older who Used DAIRY QUEEN One or More Times in the past 30 days
spend an average of 69.2 minutes per day driving, seeing Billboards and Signs representing 41.3% of all
Time Spent with Ad-Supported Out-of-Home Media.
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195,664 or 88.8% of Adults 18 or older who Used DAIRY QUEEN One or More Times in the past 30 days

spend an average of 66.2 minutes per day driving, seeing Billboards and Signs representing 36.7% of all
Time Spent with Ad-Supported Out-of-Home Media.
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458,049 or 92.1% of Adults 18 or older who Used DAIRY QUEEN One or More Times in the past 30 days

spend an average of 56.2 minutes per day driving, seeing Billboards and Signs representing 37.9% of all
Time Spent with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported

Out-of-Home Media: Adults 18 or older
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418,012 or 94.9% of Adults 18 or older who Used DAIRY QUEEN One or More Times in the past 30 days
spend an average of 53.4 minutes per day driving, seeing Billboards and Signs representing 36.2% of all
Time Spent with Ad-Supported OQut-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older

BenchG "Share of Ad-Supported OOH Media"

99.0% 98.9%

who Used DAIRY QUEEN PHX
One or More Times in the

F5.2% past 30 days

71.5%

63.9%
59.4%

O00H Media:

38.1%

28.5%

23.1%
18.0%

Weekly
Total
Persons

Reached: gifiiootys &% 3;%15; alking in %’3333.23 rocery $2®  Resthurants Shopping Kalie™ ivie Theaters.  Stadhims & Arenas P Podeasts
Av'crm (Weekly Drivers) Cities, Downtown Stations/Convenience
Daily Minutes Areas Stores
with Ad-Supported
OOH Media:

- 348 20.9 14.4 20.6 13.5 3 37.1 3.4 L
= who Used DAIRY QUEEN One or More Times in the past 30 days B PHX
PHX DMA Scarborough R2 2025: Aug24-Jul25 Qual Intab 206 PHOENIX DMA Scarborough R2 2025: Aug24-1ul25 Qual Intab 2520 ® Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. . for Anything _ <

Quick service restaurants used past 30 days: Dairy Queen



489,022 or 96.4% of Adults 18 or older who Used DAIRY QUEEN One or More Times in the past 30
days spend an average of 69.2 minutes per day driving an average of 40.2 miles each day and are
229.7% more likely to use Route 6 than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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195,664 or 88.8% of Adults 18 or older who Used DAIRY QUEEN One or More Times in the past 30
days spend an average of 66.2 minutes per day driving an average of 38.5 miles each day and are
219.9% more likely to use Route 17 than the Metro average.
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Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Quick service restaurants used past 30 days: Dairy Queen

458,049 or 92.1% of Adults 18 or older who Used DAIRY QUEEN One or More Times in the past 30
days spend an average of 56.2 minutes per day driving an average of 32.7 miles each day and are
111.6% more likely to use Highway 20 than the Metro average.

Top-26 Employment Zip Codes: Adults 18 or older
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418,012 or 94.9% of Adults 18 or older who Used DAIRY QUEEN One or More Times in the past 30
days spend an average of 53.4 minutes per day driving an average of 31.1 miles each day and are
159.8% more likely to use Thomas Road than the Metro average.

@

PHK

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older Top-26 Residential Zip Codes: Adults 18 or older Top-26 Employment Zip Codes: Adults 18 or older
1-10 — 67.4% 85041 m 8.74% 85000 S A0.63%,
Lt YA 1 255,697 S21% 85009 : 85041 [HEIm— .23%
McDowell Road ) 8.0% 85019 85031 m 4.76%
40.3% 85031 85042 W 3.17%
30.0% 86042 _ Ml. 201%
85044 85086 [OSOR 1.60%

g
#

2
E

S F
&

=

2

Indian School Road
Thomas Road %

Red Mountain Freeway (NE Loop 202)

20.0%
Santan Freeway (SE Loop 202) m 31.0% 85224 85044 B L

& 1.56%

Highway 51 mox ssois [, 15

1.48%

Thstreet EEEE— 1% ss21s sssa R,

Agua Fria Freeway (NW Loop 101) [ZUISEccmmmy 27.5% 85003 86301 B 5
7 Avenve B TI— % as208 SO

Superstition Freeway (E Hwy 60)  fri s, . 26.3% 85383 85286 R L2
2 1.22%

BellRoad [P i kel ‘ 85016 85210 R Lo

Cametback Road s as379 a0 PS¢

Grand Avenue (W Hwy 60) —— 5% 85248 85248 D, L16%
Central Avenue PSS 10.7% 85339 8s233 [, L%

32nd Street 10.1% 85086 85200 T Lo6%

B
2
(=

9.3%

19.1% 85546 85323 JEF 106%

Scottsdale Road 2%

Bt

Pima Freeway (NE Loop 101) [EEZTEesin 1.0% 85200 85379 PR Loa

44th Street JEpERpR—— 17.5% 86301 85143 050
Cave Creek Road W 17.8% Avg. Hours+Minutes/day Driving: | 85140 85281 1 nig.;:gé

Price Freeway (SE Loop 101) (e T Adults 18 orolder 85201 i 85122 w0 0.055%

Deer Valley Road o ik 85122 g L% 85205 1092%

Arizona Avenue/Country Club  ERESESIRN 12.4% Avg. Miles/Day, 85297 P 85296 e

chandler st T i T v | 55029 ss2e0 JELOL

Bob Stump Memorial Parkway (Loop 303) . 8. e weiee gv:inﬂ-e 85282 L17% gs251 PA00OTT

= who Used DAIRY QUEEN One or More Times in the past 30 days = PHX soef'a.ai Sha,}i:;:;:rrfntghi[ng

PHX  DMA  Scarborough R2 2025: Aug24-jul25  Qual intab 206
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Quick service restaurants used past 30 days: Dairy Queen




Top Residential Zip Codes: (Adults 18 or older who Used DAIRY QUEEN One or More Times in the past 30 days) > | | SEMiAdes S aralder

|
48 24,174

© 2026 Mapbox @ OpenStreetMap

Share of Everything

-
al for Anything

CHI DMA Scorborough R2 2025: Sep24-Jul25 Qual Intab 282
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. Soe =

Quick service restaurants used past 30 days: Dairy Queen



Top Residential Zip Codes: (Adults 18 or older who Used DAIRY QUEEN One or More Times in the past 30 days)

2026 Mapbo renStreethMap

WDC DMA Scarborough R2 2025: Oct24-Aug25 Quol Intob 267 * snare of Everytning
All Graphs and soefa.oi Data Modeling Copyright © 2026 Hubbord Broodcasting, Inc. LLC. All rights reserved. Soe a_al for Anything

Quick service restaurants used past 30 days: Dairy Queen




Top Residential Zip Codes: (Adults 18 or older who Used DAIRY QUEEN One or More Times in the past 30 days) ¥ | || BB G oL
| , . 5 3y - _ 1

45 44795

Eon

SEA DMA Scarborough R2 2025: Sep24-Jul25 Qual Intob 434 * Share of Everything
All Graphs and soefa.oi Dato Modeling Copyright © 2026 Hubbord Broodcasting, Inc. LLC. All rights reserved. soe a-al for Anything

© 2026 Mapbox © OpenStreetMap

Quick service restaurants used past 30 days: Dairy Queen



Top Residential Zip Codes: (Adults 18 or older who Used DAIRY QUEEN One or More Times in the past 30 days) SUbGdalts 15 orolesat..

38,511

Z unknown

PHX DMA  Scarborough R2 2025: Aug24-ul25  Quollntob 206 ) * Snare of Everything
All Grophs and soefa.oi Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. - for Anything _

Quick service restaurants used past 30 days: Dairy Queen




6,637,394 or 27.8% of Adults 18 or older who Used DAIRY QUEEN One or More Times in the past 30
days read Local Daily Newspaper(s) (Daily+Sunday) for an average of 8.1 minutes every day
representing 30.8% of all time spent daily with All forms of Print Me
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179,625 or 35.4% of Adults 18 or older who Used DAIRY QUEEN One or More Times in the past 30
days read Local Daily Newspaper(s) (Daily+Sunday) for an average of 8.8 minutes every day
representing 31.2% of all time spent daily with All forms of Print Medi
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62,825 or 28.5% of Adults 18 or older who Used DAIRY QUEEN One or More Times in the past 30
days read Local Daily Newspaper(s) (Daily+Sunday) for an average of 8.8 minutes every day
representing 33.6% of all time spent daily with All forms of Print Media

Avg. Week All Print Media (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Toral persons

Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Daily

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)
Books

New York Times (Daily)

New York Times (Daily+Sunday)

New York Times (Sunday)

‘Wall Street Journal (Daily)

USA Today (Daily)

All Local Weekly Newspapers

Magazines

Catalogs

= who Used DAIRY QUEEN One or More Times in the past 30 days

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older

e S

wha Used DAIRY QUEEN One or ‘WDC
More Times in the past 30 days.

mWDC

L]
o
B
e
A
B
B
ey
i

Local Daily

Newspaper(s)
(Daily Magazines
USA Today (Daily) & 8o
1

Direct Mail
Advertising
New York Times {excluding York
{Daily+Sunday) Catalogs) Times (Daily)
102 78 77

New York Times
(Sunday)
140

USA Taday (Daily)
118

New York Times
(Daily+Sunday)
1.7

Magazines
80 74 Al

New York Times
(Daily)
94

tocal Daily
Newspaper(s)

85

Catalogs
36
{excluding
Catalogs)

= who Used DAIRY QUEEN One or More Tim

es in the past 30 days

=WDC

Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 18 or older Avg. Day Ad-Supported Print Media (% Time Spent & A

% Time Spent.

rotal Persons

Local Daily Newspa per(s) (Daily+Sunday)
Local Daily Newspaper(s) (Daily

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspa per(s) (Sunday)

New York Times (Daily)

New York Times {Daily+Sunday)

New York Times (Sunday)

wall Street Journal (Daily)

USA Today (Daily)

All Local Weekly Newspapers

Magazines

Catalogs

0.0%

Books 0.0%

# who Used DAIRY QUEEN One or More Times in the past 30 days

wbpc DMA Scarborough R2 2025: Oct24-Aug25

Avg. Hours+Minutes/day with Ad-
Supported Print Media: Adults 18 or older

who Used DAIRY QUEEN One or
More Times in the past 30 days

B WDC

Qual Intab 267

All Graphs and soefa.ol Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

vg. Minutes/day Spent): Adults 18 or older

Local Daily
Newspaper(s) Wall Street Journal
(Daily+Sunday) (Daily)

88 86

New York Times
(Sunday)
12.7
Direct Mail
Advertising
(excluding Catalogs)

Local Daily
Newspaper(s) (Daily
83

Local Daily
Newspaper(s)
(Sunday)

123 102 80

New York Times

{Daily+Sunday) Magazines

USA Today (Daily)
New York Times 1ns
(Sunday)
14.0

Local Daily
Newspaper(s)
(Sunday)
127

Local Daily Newspaper(s)
(Daily+Sunday)
9.1

New York Times
(Daily+Sunday)

Wall Street
Journal (Daily)
117 9.7

Local Daily
Newspaper(s) (Daily

Magazines
80

® who Used DAIRY QUEEN One or More Times in the past 30 days

Quick service restaurants used past 30 days: Dairy Queen

soefa.ai

®WDC
* Share of Everything
for Anything _



143,914 or 28.9% of Adults 18 or older who Used DAIRY QUEEN One or More Times in the past 30
days read Local Daily Newspaper(s) (Daily+Sunday) for an average of 8.3 minutes every day
representing 29.8% of all time spent daily with All forms of Print Medi

Avg. Week All Print Media (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspa per(s) (Sunday)

Local Daily Newspaper(s) (Daily

Books

New York Times (Daily+Sunday)

New York Times (Sunday)

New York Times (Daily)

‘Wall Street Journal (Daily)

USA Today (Daily)

All Local Weekly Newspapers

Catalogs

Magazines

Torol persons:

Time Spent

274

@

m

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or oider

‘who Used DAIRY QUEEN One or
More Times in the past 30 days

# who Used DAIRY QUEEN One or More Times in the past 30 days W SEA

New York Times.
(Sunday)
1s

New York Times
(Daily+Sunday)
29

(Daily+Sunday)
83

USA Today (Daily)
83

New York Times
Daity) Magatzines

76

Local Daily
Newspaper(s) | Catal
(Daily ogs
73 35

USA Today (Daily)
106

New York Times
(Sunday)
119

New York Times
(Daily)
80 78

Local Daily

Newspaper(s)

(Daily+Sunday)
84

Local Daily
Newspaper(s)
(Daily

Cataiogs
35

Magazines

74 AR

= who Used DAIRY QUEEN One or More Times in the past 30 days

mSEA

Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 18 or older Avg. Day Ad-Supported Print Media (% Time Spent & A

% Time Spent

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspa per(s) (Daily

New York Times (Daily+Sunday)

New York Times (Sunday)

New York Times (Daily)

Wall Street Journal (Daily)

USA Today (Daily)

All Local Weekly Newspapers

Catalogs

Magazines

Books

SEA DMA

Scarborough R2 2025: Sep24-Jul25

Totw! persons

B s
m

Avg. Hours+Minutes/day with Ad-
Supported Print Media: Adults 18 or older|

who Used DAIRY QUEEN One or
More Times inthe past 30 days

HSEA

= who Used DAIRY QUEEN One or More Times in the past 30 days
Qual Intab 434
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3.6%

vg. Minutes/day Spent): Adults 18 or older

Local Daily
Newspaper(s)
(Sunday)
120

New York Times
(Sunday)
119

New York Times
(Daily+Sunday)
99

New York Times (Daily)
79

Wall Street Journal
(Daily)

USA Today (Daily)
88 83

Direct Mail
Advertising
(excluding
Catalogs)
5

Local Daily Newspaper(s) (Daily
73

New York Times
(Sunday)
19

New York Times
(Daily+Sunday)
99

Local Daily
Newspaper(s)
(Sunday)
118

Wall Street Journal (Daily)
5.7

New York Times
(Daily)
8.0

Direct Mail

Local Daily Advertising

Newspaper(s) (excluding

(Daity Catalogs)
78 75

Magazines
74

® who Used DAIRY QUEEN One or More Times in the past 30 days

Quick service restaurants used past 30 days: Dairy Queen

soefa.ai

W SEA

*® Share of Everything
for Anything .



200,463 or 45.5% of Adults 18 or older who Used DAIRY QUEEN One or More Times in the past 30
days read Direct Mail Advertising (excluding Catalogs) for an average of 7.8 minutes every day
representing 32.5% of all time spent daily with All forms of Print

Avg. Week All Print Media (Persons & % Reach): Adults 18 or older Avg Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Toral persons

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Sunday)
Books

All Local Weekly Newspapers

New York Times (Daily)

New York Times (Daily+Sunday)

New York Times (Sunday)

‘Wall Street Journal (Daily)

Magazines

USA Today (Daily)

Catalogs

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older

wha Used DAIRY QUEEN One or PHX
More Times in the past 30 days.

» who Used DAIRY QUEEN One or More Times in the past 30 days HPHX

New York Times
(Daity)
9.2

Direct Mail
Advertising

(excluding

Catalogs)
USA Today (Daily) 78

Wall Street
Joumnal (Daily)
74

Local Daily

Newspaper(s)

(Daily+Sunday)
7.7

Wall Street
Journal (Daily)
121

USA Today (Daily) : :
138 New York Times

{Daily)
104

Local Daily

Local Daily
Newspaper(s)
(Daily

= who Used DAIRY QUEEN One or More Til

mes in the past 30 days

mPHX

Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 18 or older Avg Day Ad-Supported Print Media (% Time Spent & Av

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) {Daily

Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspa per(s) (Sunday)

All Local Weekly Newspapers

New York Times (Daily)

New York Times (Daily+Sunday)

New York Times (Sunday)

Wall Street Journal (Daily)

Magazines

USA Today [Daily)

Catalogs

Books

PHX DMA

Scarborough R2 2025: Aug24-Jul25

rotal persons

O e—a
L —

Avg. Hours+Minutes/day with Ad- =
Supported Print Media: Adults 18 or older m

‘who Used DAIRY QUEEN One or PHX
More Times in the past 30 days

® who Used DAIRY QUEEN One or More Times in the past 30 days
Qual Intab 206

B PHX

vg. Minutes/day Spent): Adults 18 or older

New York Times
(Sunday)
137

New York Times
(Daily+Sunday)
114

Local Daily
Newspaper(s)
{Sunday)

USA Today (Daily)
1039 107

Local Daily
Newspaper(s)
(Daily+Sunday)

Direct Mait Adv
{excluding Catalogs)
78

(Daily
73

Wall Street Journal (Daily)
121

USA Today (Daily)
138

Local Daily Newspaper(s)
(sunday)
121

New York Times New York Times
(Sunday) (Daily+Sunday)
134 119

Local Daily
Newspaper(s)
+Sunday
)
89

Local Daity

Magazines
7.6

Direct Mail Adverti
Catalog
1.6

g (excluding

= who Used DAIRY QUEEN One or More Times in the past 30 days

HPHX

* Share of Everything
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Quick service restaurants used past 30 days: Dairy Queen

soefa.ai
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Social Media

Websites
Direct Mail

Broadcast, Cable, & Sat TV

"Advertising Actions"

P18+ who Used DAIRY QUEEN One or More Times in the past 30 days
(Shopped/Visited/Bought past 3mos Due to Ads on %)

100,055,454

92,470,172 34.9%
76,858,434 29.0%
58,265,886 22.0%

Local AM/FM Radio

41,132,118

Video Streaming Services
Cable TV Networks

Local Broadcast TV
Newspapers

Billboards

Podcasts

Audio Streaming Services

30,975,338 11.7%
27,818,480 10.5%

m P18+ who Used DAIRY QUEEN One or More Times in the past 30 days (Shopped/Visited/Bought past 3mos Due to Ads on %)
H P18+ USA AVE?AGE (Shopped/Visited/Bought past 3mos Due to Ads on %)

USA DMA ScarboroughR22025:Sep24-Aug25 Qualintab: 214 * Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. Allrights reserved. Soe a'al for Anything «

Quick service restaurants used past 30 days: Dairy Queen



=t
P18+ who Used DAIRY QUEEN One or More Times in the past 30 days

(Shopped/Visited/Bought past 3mos Due to Ads on %)

e — Y
Websites | é,667.565 35.3%

Local AM/FM Radio

Social Media

| 1,261,069 16.7%

B e e
| 911521 12.1%
Billboards CHIGAGO
| 884,388 11.7%
Newspapers |

m P18+ who Used DAIRY QUEEN One or More Times in the past 30 days (Shopped/Visited/Bought past 3mos Due to Ads on %)

B P18+ CHICAGO AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
CHICAGO DMA ScarboroughR22025:Sep24-Jul25 Qualintab: 282

* Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. Allrights reserved. Soefa.al for Anything «

Video Streaming Services

Quick service restaurants used past 30 days: Dairy Queen



e wn c "Advertising Actions”

P18+ who Used DAIRY QUEEN One or More Times in the past 30 days
(Shopped/Visited/Bought past 3mos Due to Ads on %)

Social Media 2,518,891 44.1%
Websites 2202524 38.5%
Broadcast, Cable, & SatTV i T
Direct Mail 1722996 30.1%
Cable TV Networks 502,089 =
Local Broadcast TV 865,498 A%
Local AM/FM Radio

1,044,203 18.3%

Video Streaming Services
Billboards

Audio Streaming Services

1,122,545 19.6%

759,568 13.3%

742,161 13.0%

WASHINGTON, DC

Podcasts 693,501 12.1%
Newspapers 665,954 e
m P18+ who Used DAIRY QUEEN One or More Times in the past 30 days (Shopped/Visited/Bought past 3mos Due to Ads on %)
M P18+ WASHINGTON, DC AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
WASHINGTON,DC DMA ScarboroughR22025: Oct24-Aug25 Qualintab: 267 * Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. Soe a.al for Anything =

Quick service restaurants used past 30 days: Dairy Queen



"Advertising Actions"”

P18+ who Used DAIRY QUEEN One or More Times in the past 30 days
(Shopped/Visited/Bought past 3mos Due to Ads on %)

Social Media 1,816,656 40.2%
Websites 1,647,200 36.4%
Direct Mail

| 1.225.554 - 27.1%
Broadcast, Cable, & SatTV %

Local AM/FM Radio
Video Streaming Services
Cable TV Networks
Local Broadcast TV
Podeasts
Audio Streaming Services 4'58!434
Billboards

330,895 T 7.3%

® P18+ who Used DAIRY QUEEN One or More Times in the past 30 days (Shopped/Visited/Bought past 3mos Due to Ads on %)

W P18+ SEATTLE-TACOMA AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
SEATTLE-TACOMA DMA ScarboroughR22025:Sep24-Jul25 Quallintab: 434

* Share of Everything
All Graphs and soefa.ai Data Modeling Copyright ©@ 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. soefa'al for Anything «

Quick service restaurants used past 30 days: Dairy Queen



T

P18+ who Used DAIRY QUEEN One or More Times in the past 30 days
(Shopped/Visited/Bought past 3mos Due to Ads on %)

Direct Mail 1395049 =

Websites ey S

Social Media 1,629,689 34.2%

Video Streaming Services e T

Broadcast, Cable, & Sat TV  pegen 20.0%

Billboards 421,161 -

Newspapers 511991
Local AM/FM Radio 687 929
Cable TV Networks 566,660 e
Local Broadcast TV

589,873 712.4%
PHOENIX

Audio Streaming Services

430,851 9.0%

® P18+ who Used DAIRY QUEEN One or More Times in the past 30 days (Shopped/Visited/Bought past 3mos Due to Ads on %)

H P18+ PHOENIX AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
PHOENIX DMA ScarboroughR22025:Aug24-Jul25 Qualintab: 206 * Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. Allrights reserved. SO e a . al for Anything ¢

Quick service restaurants used past 30 days: Dairy Queen



